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1.  INTRODUCTION 

This report describes the Indiana Adult Tobacco Survey (ATS).  The procedures described and 
evaluated in this report were carried out by RTI under contract to American Institutes for Research 
(AIR) and subcontract to the Indiana Tobacco Use Prevention and Cessation Program.   

The purpose of the study was to evaluate 

Z smoking habits of adults living in Indiana,  

Z prevention and cessation programs and how they affect smokers and nonsmokers, and 

Z health concerns and opinions concerning smoking and cessation programs.   

The study will provide baseline data against which to assess progress toward Indiana objectives for 
2005. 

The remainder of this report is structured as follows.  Section 2 briefly describes the methods used 
to collect Indiana ATS data and analytic strategies employed to provide precise estimates among 
Indiana adults.  Section 3 summarizes cigarette and smokeless tobacco use among Indiana adults 
and compares Indiana ATS results to the 2001 Indiana Behavioral Risk Factor Surveillance System 
(BRFSS) survey.  Section 4 discusses factors associated with successful smoking cessation, 
including awareness of the benefits of quitting, intentions to quit, quit attempts, awareness and use 
of cessation resources, and knowledge of health coverage for cessation services.  Section 5 
summarizes exposure to secondhand smoke among Indiana adults, compares household smoking 
rates between households with and without children, explores secondhand smoke exposure in the 
workplace, and examines attitudes toward clean indoor air policies.  Section 6 describes Indiana 
adults’ awareness of tobacco advertising and examines awareness of antitobacco public education 
efforts in the state.  We conclude with a summary of findings in Section 7. 
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2.  DATA AND METHODS 

2.1 Sampling Procedure 

The Indiana ATS was conducted with 1,903 adults between October 30, 2002, and December 22, 
2002.  The survey included smokers and nonsmokers.  The study design oversampled African-
American and Hispanic populations and more rural regions of the state.  Each case selected for the 
study came from a random sample of phone numbers for households in Indiana.  In addition, we 
oversampled households for which we had an address match (60 percent of our sample).  Cases 
for which we had an address were sent a lead letter briefly describing the study and asking for 
their participation.  Lead letters have been shown to improve response rates; therefore, we chose a 
higher proportion of our sample from address-matched households.   

Approximately 75,500 calls were made to sample members, with completed cases receiving 9,300 
calls and noncompleted cases receiving 66,100 calls.  Completed cases received an average of 4.9 
calls, while noncompleted cases received an average of 7.8 calls.  Number of calls per case 
ranged from 1 to 39.  Weekday nights (Monday through Thursday, after 5 p.m.) were our most 
successful time for completing interviews, with 62 percent of our interviews completed during this 
period.  Approximately 18 percent of our interviews were completed on weekend days, 15 percent 
on weekdays (before 5 p.m.), and 5 percent on weekend nights (Sunday after 5 p.m.). 

For purposes of clarity, the main body of this highlights report presents data in terms of the 
percentage of Indiana adults who provided a particular response.  Detailed appendix tables 
provide the 95 percent confidence intervals around these estimates.  In general, estimates for all 
Indiana adults are accurate within ± 3 percentage points; estimates for the characteristics of 
smokers are accurate within ± 5 percentage points.   

2.2 Sample Characteristics 

Table 2-1 presents the final unweighted sample characteristics by gender, race/ethnicity, age 
group, and region.  All estimates were post-stratified and weighted to account for the stratified 
sampling design and to reflect actual demographic breakdowns in Indiana.  Appendix A presents 
results by gender, Appendix B by age group, Appendix C by race/ethnicity, and Appendix D by 
geographic region.  All appendix tables include weighted results and 95 percent confidence 
intervals. 
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Table 2-1.  2002 Indiana ATS Unweighted Sample Characteristics 

Demographic Group N Percentage (%) 

Overall 1,903 100.0 

Gender   

Female 1,123 59.0 

Male 780 41.0 

Age Group   

Ages 18 to 24 223 11.7 

Ages 25 to 34 383 20.1 

Ages 35 to 49 570 30.0 

Ages 50 to 64 381 20.0 

Ages 65+ 325 17.1 

Race/Ethnicity    

White/Caucasian 1,319 69.3 

Black/African-American 355 18.7 

Hispanic/Latino 135 7.1 

Other 74 3.9 

Geographic Region    

Northwest 303 15.9 

North Central 166 8.7 

Northeast 217 11.4 

Central West 174 9.1 

Central–Indianapolis 471 24.8 

Central East 203 10.7 

Southwest 192 10.1 

Southeast 177 9.3 
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3.  CIGARETTE USE 

3.1 How Many Indiana Adults Smoke Cigarettes? 

We first compare estimates of the number of current smokers, former smokers, and never smokers 
between the 2002 Indiana ATS and the 2001 Indiana BRFSS.  Current smokers are defined as 
having smoked at least 100 cigarettes in their lifetime and report that they now smoke cigarettes 
“every day” or “some days.”  Former smokers are defined as having smoked at least 100 cigarettes 
in their lifetime but now report that they smoke cigarettes “not at all.”  Never smokers report that 
they have never smoked 100 cigarettes in their lifetime.  These definitions are consistent across 
both surveys and are thus comparable to BRFSS estimates nationally.  We compare results from the 
2002 Indiana ATS to the most recent Indiana BRFFS data available (2001).   

Figure 3-1 demonstrates that smoking status classifications are remarkably similar between 
surveys.  Based on results from the 2002 ATS, we estimate that 27.7 percent of Indiana adults are 
current smokers, compared with an estimated 27.4 percent from the 2001 BRFSS.  More than one-
fourth (25.6 percent) of Indiana adults are classified as former smokers in the ATS, compared with 
22.6 percent from the BRFSS.  This difference is not statistically significant.  Nearly half of Indiana 
adults (46.7 percent) are classified as never smokers in the ATS, compared with 51.5 percent in the 
BRFSS. 

Figure 3-1.  Smoking Status, 2002 Indiana ATS and 2001 Indiana BRFSS 
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The Indiana ATS was designed to provide a broader range of information regarding tobacco issues 
than was available from the BRFSS.  Nonetheless, the fact that these two surveys yield such similar 
estimates for the rate of smoking in Indiana increases our confidence in the accuracy of 
information that the Indiana ATS provides about issues that are not covered in the BRFSS. 

3.2 How Do Indiana Smoking Rates Compare to Neighboring States and 
National Averages? 

Figure 3-2 compares Indiana adult smoking rates from the BRFSS to results observed in 
neighboring states and national estimates.  Fewer Indiana adults smoked in 2001 (27.4 percent) 
than their Kentucky neighbors (30.9 percent, p < 0.05).  Adult smoking rates (2001) were nearly 
identical in Indiana and Ohio (27.6 percent).  However, Indiana adults smoked at much higher 
rates than the national average in 2001 (22.8 percent, p < 0.05).  These findings underscore the 
importance of tobacco control efforts in Indiana.   

Figure 3-2.  Current Smoking (BRFSS), Indiana vs. Neighboring States and National Averages 
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3.3 What Demographic Groups in Indiana Smoke at Higher Rates than 
Others? 

The next series of figures examine smoking status classifications from the Indiana ATS by gender, 
age group, race/ethnicity, and geographic region.  As shown in Figure 3-3, 29.1 percent of males 
and 26.5 percent of females are classified as current smokers.  This difference is not statistically 
significant.  However, substantially more males (30.9 percent) than females (20.6 percent) are 
classified as former smokers (p < 0.05).  This suggests that females may be less likely to successfully 
quit smoking and highlights the need for cessation programs targeting women in Indiana. 

Figure 3-3.  Indiana ATS Smoking Status, by Gender 
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Figure 3-4 outlines the proportion of Indiana adults classified as current and former smokers by 
age group.  In general, younger adults smoke at lower rates than older adults in Indiana.  
Conversely, older adults are much more likely to be former smokers than younger adults.  The fact 
that one-third (33.7 percent) of 18 to 24 year olds and more than one-third (35.2 percent) of 25 to 
34 years olds are smokers clearly points to the priority that needs to be given to smoking cessation 
efforts with younger adults and new families in Indiana.  

Figure 3-5 presents the proportion of Indiana adults classified as current and former smokers by 
race/ethnicity.  None of the apparent differences in current and former smoking rates between 
groups are statistically significant (p < 0.05). 
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Figure 3-4.  Indiana ATS Smoking Status, by Age Group 
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Figure 3-5.  Indiana ATS Smoking Status, by Race/Ethnicity 
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Figure 3-6 and Figure 3-7 present the proportion of current and former smokers by geographic 
region.  Due to small sample sizes, apparent differences in current and former smoking rates 
between regions are not statistically significant (p < 0.05).  Nonetheless, these data do indicate that 
smoking rates are particularly high in the Northwest (33.0 percent), Southeast (33.0 percent), and 
Central West (32.0 percent).  The smoking rate was lowest in the Northeast (21.3 percent). 

Figure 3-6.  Indiana ATS Current Smokers, by Region  
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Figure 3-7.  Indiana ATS Former Smokers, by Region 
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4.  SMOKING CESSATION 

Behavior change theory suggests that smoking cessation is a gradual process (Fishbein and Ajzen, 
1975; Prochaska and DiClemente, 1983).  These models suggest that successful smoking cessation 
is preceded by exposure to cessation information, strong beliefs about the benefits of quitting, and 
intentions to quit smoking.  In addition, behavior change theory suggests that intentions are most 
likely to predict successful smoking cessation when barriers to quitting are reduced.  Awareness of 
cessation resources and health insurance coverage of these resources can reduce barriers to 
quitting by offering low-cost cessation assistance.  Figure 4-1 presents a conceptual model 
incorporating these considerations.   

Figure 4-1.  Conceptual Model, Influences in Successful Smoking Cessation 
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We begin by examining Indiana adult smokers’ awareness of the benefits of quitting smoking.  
Figure 4-2 presents the proportion of current smokers in Indiana who strongly disagree, disagree, 
agree, or strongly agree with the statement, “There is little health benefit to quitting smoking after 
smoking for 20 years.”  While the majority of current smokers disagree or strongly disagree with 
the statement, nearly one in four Indiana adult smokers agree that there is little benefit to quitting 
smoking after smoking for 20 years.  Hence, it may be useful for public education efforts to 
increase smokers’ awareness of the benefits of cessation. 
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Figure 4-2.  There Is Little Health Benefit to Quitting Smoking after Smoking for 20 Years 
(Current Smokers) 
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4.1 How Many Indiana Smokers Want to Quit? 

Figure 4-3 shows the number of current smokers in Indiana who indicate they want to quit 
smoking in the future.  Although 86.3 percent expect to quit smoking sometime in the future, only 
61.9 percent are seriously considering quitting smoking within the next 6 months.  Furthermore, 
only 24.6 percent of Indiana adult smokers say they are planning to quit smoking within the next 
30 days.  This finding highlights the challenge faced by Indiana tobacco control efforts in 
encouraging smokers to make a commitment to quit smoking. 

4.2 How Many Indiana Smokers Believe They Can Quit Smoking? 

Figure 4-4 shows responses among current smokers in Indiana to the question, “If you decided to 
give up smoking altogether, how likely do you think you would be to succeed?”  Response 
categories ranged from “very likely” to “very unlikely.”  Only 39.3 percent of current Indiana adult 
smokers say they think it is very likely they would be able to quit smoking.  Nearly 25 percent of 
Indiana adult smokers think it is somewhat unlikely or very unlikely that they would be able to 
quit.  The belief in one’s ability to successfully quit smoking is an important determinant of 
cessation.  Accordingly, it is important for Indiana programs to provide knowledge, tools, and 
support that can increase adults’ confidence that they are able to quit smoking. 
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Figure 4-3.  Intentions to Quit (Current Smokers) 
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Figure 4-4.  If You Decided to Give Up Smoking Altogether, How Likely Do You Think You 
Would Be to Succeed?  (Current Smokers) 
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4.3 How Many Indiana Smokers Have Tried to Quit Smoking? 

Figure 4-5 presents the proportion of Indiana adults who tried to quit smoking in the past year.  
While over half of Indiana smokers tried to quit (55.4 percent), only 1 out of 10 (10.3 percent) 
smokers successfully quit (defined in terms of quitting for at least 1 month).  This difference points 
to the importance of Indiana efforts to reduce the gap between quit attempts and successful 
cessation.  Interventions such as support and encouragement of smokers to take advantage of 
cessation programs and cessation products may be particularly helpful. 

Figure 4-5.  Quit Attempts, Past Year (Adults Who Smoked in Past Year) 
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4.4 How Many Indiana Smokers Are Aware of Cessation Assistance 
Services? 

Indiana adult smokers were next asked the question, “Are you aware of any assistance that might 
be available to help you quit smoking, such as telephone quit lines, local health clinic services, or 
cessation programs?”  As shown in Figure 4-6, three out of five Indiana adult smokers 
(60.0 percent) are aware of cessation assistance services while 40.0 percent are unaware.  The fact 
that 40.0 percent of Indiana smokers are unaware of cessation services points to the need to 
increase awareness of the resources that are available. 
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Figure 4-6.  Awareness of Cessation Assistance Services (Current Smokers) 
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4.5 How Many Indiana Smokers Who Tried to Quit Smoking Used Cessation 
Assistance Resources? 

Figure 4-7 presents the proportion of Indiana adults trying to quit smoking who used cessation 
assistance resources.  Only 20.2 percent of those trying to quit smoking used nicotine replacement 
therapy (including the nicotine patch, nicotine gum, or other medication).  Even fewer Indiana 
adults trying to quit smoking used classes, counseling, or other assistance (4.1 percent).  These 
findings underscore the need to increase access to, awareness of, and use of cessation products 
and cessation classes and counseling services. 

4.6 How Many Indiana Smokers Have Health Coverage for Cessation 
Resources? 

Figure 4-8 illustrates that over 80 percent (80.9) of Indiana smokers have health insurance.  
However, only 14.5 percent of Indiana smokers are aware that their insurance plan covers 
cessation services.  One out of four Indiana adult smokers (25.4 percent) indicate that their 
coverage does not pay for cessation services.  A striking 40.7 percent of Indiana adult smokers do 
not know whether their health insurance covers cessation assistance.  It is quite possible that 
smokers do, indeed, have health coverage for cessation services that they are simply not aware of.  
Yet even if this represents an error of perception, it remains a problem.  Awareness of coverage 
may be important in helping to motivate cessation efforts, and additional efforts may be useful to 
increase smokers’ awareness of smoking cessation service insurance coverage. 
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Figure 4-7.  Use of Cessation Resources (Current Smokers Who Tried to Quit in Past Year) 
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Figure 4-8.  Health Coverage of Cessation Services (Current Smokers) 
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5.  PROTECTION FROM SECONDHAND SMOKE 

5.1 How Many Indiana Adults Are Aware of the Dangers of Secondhand 
Smoke? 

Figure 5-1 shows responses to the question, “Do you think that breathing smoke from other 
people’s cigarettes is…” with responses ranging from “very harmful” to “not harmful at all.”  More 
than half of Indiana adults (53.3 percent) indicate that secondhand smoke is “very harmful,” with 
an additional 37.9 percent responding that other people’s cigarette smoke is “somewhat harmful.”  
Only 7 percent of respondents believe that secondhand smoke is “not very harmful” or “not 
harmful at all.”  This recognition of the dangers of secondhand smoke may provide an important 
reservoir of public support for tobacco control efforts in Indiana. 

Figure 5-1.  How Harmful Is Smoke from Other People’s Cigarettes? 
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Respondents were also asked a series of questions about specific diseases or conditions linked to 
secondhand smoke exposure.  (Exposure to secondhand smoke has not been linked to colon 
cancer; this item was included to provide a frame of reference for the responses to questions about 
other diseases.)  As shown in Figure 5-2, the vast majority of Indiana adults believe that 
secondhand smoke is linked to respiratory problems among children (91.0 percent), lung cancer in 
adults (72.5 percent), and heart disease in adults (64.0 percent).  In contrast, only 34.3 percent of 
Indiana adults linked secondhand smoke to Sudden Infant Death Syndrome (SIDS).  This is only 
marginally higher than the proportion of adults (28.2 percent) who connected secondhand smoke 
exposure to colon cancer in the absence of conclusive scientific evidence.  This means that  
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Figure 5-2.  Would You Say that Breathing Smoke from Other People’s Cigarettes Causes…? 
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awareness of the link between secondhand smoke and SIDS is only slightly above what would be 
observed by chance and suggests the value of public education efforts to increase awareness of the 
dangers of secondhand smoke.   

5.2 How Many Indiana Households Contain at Least One Smoker? 

Nearly two out of five Indiana households (39.4 percent) contain at least one current smoker.  
Figure 5-3 examines the proportion of households with at least one smoker by the presence or 
absence of children.  Households with children appear to be more likely to contain at least one 
smoker, but this difference is not statistically significant (p < 0.05).  These findings underscore the 
importance of efforts to educate parents who smoke about the dangers that secondhand smoke 
may pose to children. 

5.3 How Many Indiana Adults Who Do Not Smoke Have Been Exposed to 
Secondhand Smoke in their Home or in a Car? 

Next we examine the percentage of nonsmoking Indiana adults who are exposed to secondhand 
smoke in the home and in the car.  To measure secondhand smoke exposure in the home, the 
Indiana ATS asks, “Not including yourself, how many of the adults who live in your household 
smoke cigarettes, cigars or pipes?”  Figure 5-4 illustrates that 16.2 percent of Indiana nonsmokers 
answered “one” or more.  The Indiana ATS measures exposure to secondhand smoke in the car by 
asking, “In the past seven days, have you been in a car with someone who was smoking?”  One 
out of five nonsmoking Indiana adults (20.2 percent) was exposed to secondhand smoke in a car 
in the week prior to their interview.  These findings underscore the fact that exposure to 
secondhand smoke remains higher than desired. 
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Figure 5-3.  Households with At Least One Current Smoker, Children vs. No Children 

44.2%

35.9%

0%

20%

40%

60%

80%

100%

Households with Children Households without Children

 

 

Figure 5-4.  Exposure to Secondhand Smoke (Nonsmokers) 
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5.4 How Many Indiana Households Have Rules about Smoking in the 
Home? 

Indiana ATS results indicate that 60.1 percent of Indiana households prohibit smoking in the 
home.  Figure 5-5 shows that the presence of rules is not more common in households with 
children (59.8 percent) than in households without children (60.5 percent).  Again, the fact that 
rules against smoking are not higher in households with children suggests the value of educating 
Indiana parents about the dangers of secondhand smoke. 

Figure 5-5.  Smoking Is Prohibited in the Home, Children vs. No Children 
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5.5 How Many Indiana Adults Who Work Indoors Report that their Work 
Sites Ban Smoking in All Work Areas or Indoor Common Areas? 

According to Indiana ATS estimates, 53.2 percent of Indiana adults are employed full- or part-time 
and work indoors.  Figure 5-6 shows that approximately 70 percent of Indiana indoor workers are 
employed in work sites with official policies that ban smoking in indoor work areas and public or 
common areas. 

5.5.1 How Many Indiana Adults Who Work Indoors Are Exposed to 
Secondhand Smoke in the Workplace? 

More than one out of five Indiana adults who work indoors (21.4 percent) report that at least one 
individual has smoked in their work area in the past week.  Hence, despite the fact that smoking is 
banned in many work areas, workplace exposure to tobacco remains a challenge in Indiana. 
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Figure 5-6.  Workplace Smoking Policies (Indiana Adults Who Work Indoors) 
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5.5.2 How Many Indiana Adults Who Work Indoors Think Smoking Should Be 
Banned in All Work Areas? 

Almost three out of four Indiana adults who work indoors (73.4 percent) think smoking should be 
banned in all work areas.  This suggests that there is strong public support for clean air in 
workplaces in Indiana. 

5.6 How Many Indiana Adults Think Smoking Should Not Be Allowed in 
Other Public Places? 

The Indiana ATS asks a series of questions on whether Indiana adults think smoking should be 
allowed in various public locations.  Response categories range from “all areas” to “some areas,” 
“not allowed at all,” or “don’t know/no opinion.”  Figure 5-7 shows the percentage of Indiana 
adults who favor a complete ban on smoking in each respective venue.  More than half of Indiana 
adults support a complete smoking ban in indoor shopping malls (57.8 percent), and 48.0 percent 
support such a ban in restaurants.  However, only 20.1 percent of Indiana adults think that 
smoking should not be allowed at all in bars and cocktail lounges.  These findings indicate 
moderate support for clean air in public locations where Indianans of all ages are permitted but 
only limited support for smoking bans in “adult-only” establishments (bars and cocktail lounges). 
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Figure 5-7.  Beliefs about Smoking Bans in Public Places 
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6.  AWARENESS OF TOBACCO ADVERTISING AND ANTITOBACCO 
PUBLIC EDUCATION EFFORTS 

6.1 How Many Indiana Adults Have Seen Advertisements or Promotions for 
Tobacco Products in the Past Month? 

Figure 6-1 shows the percentage of Indiana adults who reported having seen or heard advertising 
or other promotions for tobacco products during the past 30 days in retail outlets, magazines, and 
through direct mail.  More than four-fifths of Indiana adults (81.5 percent) report seeing tobacco 
ads or promotions in retail outlets, and 43.4 percent recall seeing tobacco advertising in 
magazines.  In addition, 10.8 percent of Indiana adults saw advertising or tobacco product 
promotions through direct mail.  These findings point to the challenges of pro-tobacco advertising 
that Indiana public education efforts are trying to counter.   

Figure 6-1.  Awareness of Tobacco Advertising and Promotions 
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6.2 What Are Indiana Adults’ Attitudes toward Tobacco Company 
Promotions and Sponsorships? 

To gauge attitudes toward tobacco company promotions and sponsorships, the Indiana ATS asks 
whether Indiana adults believe tobacco companies should be allowed to include coupons in 
cigarette packs that can be used to obtain promotional items that may be appealing to teenagers, 
such as hats, T-shirts, jackets, or caps.  Figure 6-2 shows that 68.0 percent of Indiana adults think 
this should “not be allowed.”  In addition, the Indiana ATS asks whether tobacco companies  



Results from the 2002 Indiana Adult Tobacco Survey 

6-2 

Figure 6-2.  Attitudes toward Tobacco Advertising and Sponsorships 
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should be allowed to sponsor sporting events (e.g., Indy 500, Brickyard 500) or concerts, with 
answers ranging from “definitely yes” to “definitely not.”  As shown in Figure 6-2, 33.7 percent of 
Indiana adults replied, “Definitely not.”   

6.3 Many Indiana Adults Think Store Owners Should Be Required to Have a 
License to Sell Tobacco Products? 

More than four out of five Indiana adults (83.3 percent) “agreed” or “strongly agreed” that store 
owners should be required to have a license to sell tobacco products.  These results demonstrate 
strong public support for policy initiatives that may contribute to success in prohibiting the sale of 
cigarettes to minors. 

6.4 How Many Indiana Adults Are Aware of Antitobacco Efforts Currently 
Taking Place in the State? 

The Indiana ATS also gauged the extent to which Indiana adults are aware of various antitobacco 
public education efforts.  Figure 6-3 shows the percentage of Indiana adults who reported 
awareness of each of these initiatives.  Nearly half of Indiana adults are aware of local efforts to 
restrict smoking in restaurants (45.3 percent) and workplaces (45.5 percent).  Nearly one out of 
five (18.3 percent) are aware of community antitobacco groups, and 12.4 percent are aware of 
efforts to distribute antitobacco literature at community events.  These findings suggest that while 
there may be coverage of efforts to encourage clean air, exposure to community efforts to prevent 
tobacco use or encourage cessation is relatively low.  
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Figure 6-3.  Awareness of Antitobacco Public Education Efforts  
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6.5 How Many Indiana Adults Have Seen News Stories about Tobacco-
Related Issues? 

Respondents were asked how often they have seen tobacco-related news stories on television or in 
the newspaper during the past 30 days.  Responses ranged from “every day” to “never.”  
Figure 6-4 shows that 49.1 percent of Indiana adults reported having seen tobacco-related news 
stories on television “at least once a week” during the past month, while 34.8 recalled seeing 
tobacco-related stories in the newspaper weekly or more frequently. 

6.6 How Many Indiana Adults Are Aware of the Indiana Antitobacco Media 
Campaign? 

To assess awareness of any antitobacco campaign, the Indiana ATS asks whether respondents are 
aware of any advertising or campaign against smoking that is now taking place.  As shown in 
Figure 6-5, more than two-fifths of Indiana adults (44.9 percent) reported being aware of an 
antitobacco campaign.  The ATS then asks respondents to name the theme or slogan of that 
campaign.  Respondents who indicated a theme or slogan consistent with Indiana’s campaign 
were considered to have confirmed awareness of the Indiana antitobacco media campaign.  Less 
than 15 percent (14.4) of Indiana adults confirmed awareness of Indiana media campaign themes 
or slogans.  This suggests the value of continued efforts to increase awareness of Indiana 
antitobacco campaign messages. 
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Figure 6-4.  Awareness of News Stories about Tobacco-Related Issues 

49.1%

34.8%

0%

20%

40%

60%

80%

100%

On Television In the Newspaper
 

 

Figure 6-5.  Awareness of the Indiana Antitobacco Media Campaign 
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7.  SUMMARY 

Initial Indiana ATS results indicate that more than one out of four Indiana adults currently smoke 
cigarettes.  These estimates are consistent with results from the Indiana BRFSS.  Most Indiana adult 
smokers are aware of the health benefits associated with smoking cessation.  However, while the 
vast majority plan to quit eventually, only one out of four plan to quit within the next 30 days.  
About half of Indiana adults who have smoked in the past year tried to quit; however, only 10 
percent of all smokers were able to sustain cessation for at least 1 month. 

Many Indiana adults are exposed to secondhand smoke at home, in the car, or in the workplace.  
Nearly two out of every five homes contain at least one smoker.  Despite widespread agreement 
that secondhand smoke exposure is associated with lung cancer and heart disease in adults, over 
15 percent of nonsmoking adults reported being exposed to secondhand smoke in their home or in 
a car.  Although the vast majority of Indiana adults agree that secondhand smoke is associated 
with respiratory problems, households with children are no less likely to contain smokers and no 
more likely to have rules about smoking in the home. 

Indiana adults are frequently exposed to tobacco advertising and promotion, particularly in retail 
outlets.  However, community and statewide antitobacco public education efforts in the state have 
generated substantial levels of awareness to counter these influences.  In addition, Indiana adults 
report frequent exposure to tobacco-related news stories on television and in print. 

Future Indiana ATS reports will more closely examine trends in cigarette use, smoking cessation, 
secondhand smoke exposure, and pro- and antitobacco message awareness. 
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Table A-1.  Cigarette Use and Smoking Cessation [95 Percent Confidence Intervals] 

 Overall Male Female 
Smoking Status    

Current  27.7 29.1 26.5 
 [24.9-30.6] [24.8-33.3] [22.8-30.3] 

Former  25.6 30.9 20.6 
 [22.6-28.6] [26.4-35.5] [16.7-24.4] 

Awareness of Health Benefits of Quitting (Current Smokers)    
There is little health benefit to quitting (disagree) 75.1 73.2 77.0 

 [69.9-80.2] [66.1-80.3] [69.5-84.6] 

Intentions to Quit (Current Smokers)    
Ever expect to quit?  86.3 84.4 88.3 
 [81.8-90.9] [77.9-91.0] [82.1-94.6] 

Considering quitting within 6 months?  61.9 59.9 63.9 
 [56.0-67.8] [51.3-68.5] [55.8-72.0] 

Planning to quit within 30 days?  24.6 24.4 24.8 
 [19.2-30.0] [16.2-32.5] [17.8-31.8] 

Confidence in Quitting (Current Smokers)    
How likely do you think you would be to quit? (very likely) 39.3 41.3 37.4 
 [33.2-45.4] [32.4-50.1] [29.3-45.4] 

Quit Attempts (Adults who smoked during the past year)    
Tried to quit during the past year 55.4 56.7 54.1 
 [49.9-61.0] [49.0-64.3] [46.3-61.9] 

Successfully quit during the past year 10.3 13.2 07.1 
 [06.6-14.0] [07.1-19.3] [03.2-10.9] 

Awareness of Cessation Services (Current Smokers)    
Aware of cessation services 60.0 59.9 60.1 
 [54.3-65.7] [51.5-68.3] [52.2-67.9] 

Use of Cessation Resources (Current Smokers, tried to quit)     
Used the nicotine patch, nicotine gum, or other medication 20.2 20.9 19.6 
 [14.7-25.7] [12.6-29.1] [12.2-26.9] 

Used other assistance, such as classes or counseling 04.1 01.7 06.4 
 [01.4-06.8] [-00.7-04.2] [01.6-11.2] 

Health Coverage for Cessation Resources (Current Smokers)    
Has health coverage 80.9 81.6 80.1 
 [76.6-85.1] [75.6-87.6] [74.1-86.2] 

Health coverage pays for cessation services 14.5 14.1 15.0 
 [10.7-18.3] [08.8-19.3] [09.5-20.4] 

Health coverage does not pay for cessation services 25.4 27.3 23.5 
 [20.2-30.6] [19.9-34.8] [16.2-30.7] 

Don’t know if coverage pays for services 40.7 39.9 41.6 
 [34.7-46.7] [31.0-48.7] [33.4-49.7] 
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Table A-2.  Protection from Secondhand Smoke [95 Percent Confidence Intervals] 

 Overall Male Female 
Awareness of the Dangers of Secondhand Smoke    

How harmful is secondhand smoke (very harmful) 53.3 43.7 62.3 
 [50.1-56.6] [38.9-48.5] [58.1-66.5] 

Would you say breathing secondhand smoke causes…?    
Child respiratory problems 91.0 89.8 92.1 
 [89.1-92.9] [86.9-92.7] [89.6-94.7] 

Lung cancer 72.5 68.7 75.9 
 [69.5-75.4] [64.1-73.3] [72.2-79.7] 

Heart disease 64.0 60.9 66.9 
 [60.8-67.1] [56.1-65.6] [62.7-71.0] 

SIDS 34.3 26.9 41.2 
 [31.2-37.4] [22.7-31.1] [36.8-45.6] 

Colon cancer (false) 28.2 26.4 29.9 
 [25.3-31.1] [22.3-30.5] [25.8-33.9] 

Households with at least one current smoker    
Households with at least one current smoker 39.4 39.8 39.0 
 [36.2-42.6] [35.1-44.6] [34.7-43.3] 

Households without children 35.9 38.7 33.0 
 [31.8-39.9] [32.9-44.6] [27.4-38.5] 

Households with children 44.2 41.6 46.3 
 [39.0-49.3] [33.5-49.6] [39.7-52.9] 

Exposure to secondhand smoke (Nonsmokers)    
Home 16.2 15.4 16.9 
 [13.0-19.4] [10.7-20.0] [12.5-21.4] 

Car 20.2 21.6 18.9 
 [17.0-23.4] [16.5-26.7] [15.0-22.8] 

Rules about Smoking in the Home    
Smoking is prohibited  60.1 59.0 61.2 
 [57.0-63.3] [54.3-63.7] [57.0-65.4] 

Households without children 59.8 57.4 62.2 
 [55.7-63.9] [51.5-63.3] [56.6-67.8] 

Households with children 60.5 61.2 60.0 
 [55.5-65.5] [53.4-68.9] [53.5-66.4] 

Workplace Smoking Policies    
Number of Indiana adults who work indoors 53.2 52.9 53.4 
 [49.9-56.4]  [48.1-57.7] [49.0-57.7] 

Smoking is banned in all work areas 70.7 62.8 78.0 
 [66.6-74.8] [56.2-69.4] [73.4-82.6] 

Smoking is banned in all common areas 69.1 57.7 79.7 
 [64.9-73.3] [50.9-64.5] [75.2-84.1] 

(continued) 
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Table A-2.  Protection from Secondhand Smoke [95 Percent Confidence Intervals] (continued) 

 Overall Male Female 
Exposure to Secondhand Smoke in the Workplace    

Past week workplace exposure 21.4 29.8 13.5 
 [17.6-25.2] [23.4-36.3] [09.7-17.3] 

Attitudes about Smoking in the Workplace    
Smoking should be banned in all work areas 74.0 66.5 80.8 
 [70.2-77.7] [60.3-72.6] [76.5-85.2] 

Support for Smoking Bans in Public Places    
Restaurants 48.0 42.3 53.4 
 [44.8-51.3] [37.5-47.0] [49.1-57.8] 

Indoor shopping malls 57.8 52.3 62.9 
 [54.6-61.0] [47.5-57.2] [58.7-67.1] 

Bars and cocktail lounges 20.1 18.6 21.5 
 [17.4-22.7] [14.7-22.4] [17.8-25.2] 
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Table A-3.  Awareness of Tobacco Advertising and Antitobacco Public Education Efforts  
[95 Percent Confidence Intervals] 

 Overall Male Female 

Awareness of Tobacco Advertising and Promotions    

In retail outlets  81.5 84.8 78.4 
 [78.9-84.1] [81.4-88.3] [74.6-82.1] 

In magazines 43.4 44.6 42.3 
 [40.2-46.7] [39.8-49.4] [38.0-46.7] 

Direct mail 10.8 11.5 10.2 
 [08.8-12.8] [08.4-14.6] [07.6-12.8] 

Beliefs That Tobacco Ads/Sponsor Should Not Be Allowed    

Include coupons in cigarette packs to promote gear 68.0 59.9 75.6 
 [65.0-71.0] [55.1-64.6] [72.0-79.2] 

Sponsor sporting events or concerts 33.7 26.0 41.0 
 [30.6-36.9] [21.6-30.3] [36.6-45.4] 

Enforcement against Cigarette Sales to Minors    

Store owners should have a license to sell tobacco 
products 83.3 78.6 87.7 
 [80.9-85.7] [74.6-82.6] [85.2-90.3] 

Awareness of Antitobacco Public Education Efforts    

Local efforts to restrict smoking in restaurants 45.3 44.1 46.5 
 [42.1-48.5] [39.3-48.9] [42.2-50.8] 

Local efforts to restrict smoking in workplaces 45.5 45.2 45.8 
 [42.3-48.7] [40.5-50.0] [41.4-50.1] 

Community antitobacco groups 18.3 19.6 17.0 
 [15.7-20.8] [15.8-23.4] [13.7-20.3] 

Antitobacco literature at local events 12.4 12.2 12.5 
 [10.2-14.5] [09.1-15.3] [09.6-15.5] 

Awareness of News Stories about Tobacco-Related Issues    

On the television 49.1 50.5 47.7 
 [45.8-52.4] [45.6-55.4] [43.2-52.2] 

In the newspaper 34.8 36.2 33.4 
 [31.6-37.9] [31.4-41.0] [29.2-37.6] 

Awareness of the Indiana Antitobacco Media Campaign    

Aware of any antitobacco campaign 44.9 51.0 39.2 
 [41.7-48.2] [46.2-55.8] [34.9-43.5] 

Confirmed awareness of Indiana campaign themes 14.4 17.5 11.5 
 [12.2-16.5] [13.9-21.1] [09.0-14.0] 
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Table B-1.  Cigarette Use and Smoking Cessation [95 Percent Confidence Intervals] 

 Overall 18-24 25-34 35-49 50-64 65+ 

Smoking Status 

Current 27.7 33.7 35.2 31.6 24.6 10.6 
 [24.9-30.6] [25.5-41.9] [28.5-41.9] [26.0-37.1] [18.4-30.8] [06.3-14.8] 

Former 25.6 11.0 18.0 21.9 31.8 45.6 
 [22.6-28.6] [04.1-17.9] [11.9-24.1] [16.6-27.2] [25.1-38.5] [37.6-53.6] 

Awareness of Health Benefits of Quitting (Current Smokers) 

Little benefit (disagree) 75.1 71.9 82.5 77.1 63.4 73.0 
 [69.9-80.2] [60.3-83.5] [74.7-90.3] [68.9-85.3] [47.6-79.3] [55.8-90.2] 

Intentions to Quit (Current Smokers) 

Ever? 86.3 92.4 99.0 84.0 77.3 65.1 
 [81.8-90.9] [85.3-99.5] [97.6-100.3] [76.0-92.1] [61.9-92.7] [45.1-85.1] 

Next 6 months?  61.9 61.4 64.4 61.8 62.3 57.6 
 [56.0-67.8] [47.8-74.9] [52.8-76.0] [51.6-72.0] [47.2-77.4] [36.0-79.1] 

Next 30 days? 24.6 15.4 23.4 26.2 33.8 17.0 
 [19.2-30.0] [07.2-23.6] [14.2-32.5] [15.6-36.8] [19.9-47.7] [04.2-29.8] 

Confidence in Quitting (Current Smokers) 

Quit likelihood (very)  39.3 56.0 44.9 31.5 30.2 39.0 
 [33.2-45.4] [42.8-69.1] [33.1-56.8] [21.1-41.9] [14.6-45.8] [19.5-58.4] 

Quit Attempts (Adults who smoked during the past year) 

Past year attempt 55.4 58.7 63.9 45.6 61.4 54.0 
 [49.9-61.0] [45.7-71.7] [53.1-74.6] [35.7-55.5] [48.4-74.3] [34.9-73.2] 

Past year successful 10.3 14.2 09.5 05.9 14.9 12.2 
 [06.6-14.0] [01.2-27.2] [03.2-15.9] [01.5-10.2] [04.7-25.0] [01.4-23.0] 

Awareness of Cessation Services (Current Smokers) 

Aware of services 60.0 62.6 63.2 60.8 57.1 47.7 
 [54.3-65.7] [48.9-76.3] [52.7-73.6] [50.5-71.0] [42.9-71.4] [26.2-69.2] 

Use of Cessation Resources (Current Smokers, tried to quit) 

Medications 20.2 16.6 19.9 19.2 21.0 31.9 
 [14.7-25.7] [03.8-29.5] [10.1-29.8] [08.8-29.6] [07.9-34.0] [06.1-57.7] 

Classes/counseling 04.1 08.0 02.2 06.2 01.2 00.0 
 [01.4-06.8] [-01.9-18.0] [-02.1-06.4] [00.6-11.7] [-00.7-03.0] [00.0-00.0] 

Health Coverage for Cessation Resources (Current Smokers) 

Has health coverage 80.9 68.6 74.4 83.0 90.8 96.7 
 [76.6-85.1] [56.6-80.7] [64.0-84.7] [76.1-89.9] [85.0-96.5] [90.3-103.1] 

Covers cessation 14.5 06.5 19.5 14.3 18.4 08.3 
 [10.7-18.3] [-01.4-14.4] [10.5-28.4] [08.5-20.2] [07.8-29.0] [-00.5-17.0] 

Doesn’t cover 25.4 26.3 22.8 22.2 32.9 32.1 
 [20.2-30.6] [13.3-39.2] [13.9-31.7] [14.4-30.0] [17.6-48.2] [11.2-52.9] 

Don’t know 40.7 35.1 32.0 46.4 38.9 56.3 
 [34.7-46.7] [22.4-47.8] [20.9-43.1] [35.7-57.1] [24.7-53.0] [35.3-77.4] 
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Table B-2.  Protection from Secondhand Smoke [95 Percent Confidence Intervals] 

 Overall 18-24 25-34 35-49 50-64 65+ 

Awareness of the Dangers of Secondhand Smoke 

Harmful? (very) 53.3 52.5 56.4 51.5 54.1 53.8 
 [50.1-56.6] [43.1-61.9] [49.2-63.6] [45.5-57.4] [47.0-61.2] [46.0-61.7] 

Would you say breathing secondhand smoke causes…? 

Child respiratory 
problems 91.0 93.6 91.7 93.6 89.8 85.7 
 [89.1-92.9] [88.0-99.2] [86.9-96.6] [91.1-96.0] [85.4-94.2] [80.2-91.2] 

Lung cancer 72.5 78.5 78.9 75.2 67.2 62.8 
 [69.5-75.4] [70.2-86.7] [72.6-85.1] [69.8-80.6] [60.3-74.1] [55.3-70.3] 

Heart disease 64.0 67.1 63.9 68.2 62.2 57.0 
 [60.8-67.1] [58.2-76.1] [56.7-71.0] [62.7-73.6] [55.2-69.2] [49.2-64.8] 

SIDS 34.3 52.4 40.3 31.4 24.6 29.9 
 [31.2-37.4] [43.1-61.7] [33.3-47.3] [26.0-36.8] [18.6-30.7] [22.2-37.5] 

Colon cancer 28.2 38.5 32.5 26.7 22.2 25.5 
 [25.3-31.1] [29.6-47.4] [25.8-39.1] [21.4-32.0] [16.4-28.1] [19.2-31.9] 

Households with at least one current smoker  

At least one smoker 39.4 54.0 47.4 42.0 33.8 19.8 
 [36.2-42.6] [44.6-63.4] [40.2-54.7] [36.1-47.9] [27.0-40.7] [13.4-26.1] 

No children 35.9 50.4 41.7 49.7 32.7 20.3 
 [31.8-39.9] [37.9-62.9] [29.3-54.1] [40.7-58.8] [25.3-40.0] [13.8-26.8] 

Children 44.2 60.6 50.2 38.6 40.8 03.8 
 [39.0-49.3] [47.7-73.5] [41.3-59.1] [31.1-46.2] [21.4-60.1] [-04.0-11.6] 

Exposure to secondhand smoke (Nonsmokers) 

Home 16.2 31.1 19.0 15.3 12.2 10.3 
 [13.0-19.4] [19.0-43.2] [10.5-27.4] [09.6-20.9] [06.4-18.1] [04.5-16.1] 

Car 20.2 42.5 24.7 20.7 12.3 09.4 
 [17.0-23.4] [30.1-54.8] [17.1-32.4] [14.6-26.8] [07.4-17.2] [05.4-13.4] 

Rules about Smoking in the Home 

Smoking prohibited 60.1 54.8 60.6 59.6 57.3 70.0 
 [57.0-63.3] [45.5-64.1] [53.4-67.7] [54.0-65.3] [50.2-64.5] [63.3-76.7] 

No children 59.8 55.2 68.3 54.1 55.3 69.3 
 [55.7-63.9] [42.8-67.6] [57.3-79.2] [45.2-63.0] [47.6-63.0] [62.4-76.2] 

Children 60.5 54.0 56.9 62.1 69.5 95.8 
 [55.5-65.5] [40.5-67.5] [47.9-65.9] [54.8-69.3] [50.9-88.1] [87.0-104.5] 

Workplace Smoking Policies 

Work indoors 53.2 49.2 64.3 68.7 58.6 07.3 
 [49.9-56.4] [40.0-58.5] [57.3-71.2] [63.2-74.3] [51.6-65.6] [04.0-10.6] 

Banned in work areas 70.7 61.5 66.5 72.3 75.5 90.2 
 [66.6-74.8] [48.9-74.1] [57.7-75.2] [65.9-78.6] [67.4-83.5] [79.6-100.9] 

Banned in common 69.1 62.8 63.8 69.7 77.8 61.3 
 [64.9-73.3] [50.4-75.3] [54.9-72.7] [63.0-76.4] [70.0-85.6] [39.2-83.5] 

(continued) 
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Table B-2.  Protection from Secondhand Smoke [95 Percent Confidence Intervals] (continued) 

 Overall 18-24 25-34 35-49 50-64 65+ 

Exposure to Secondhand Smoke in the Workplace 

Past week 21.4 30.2 26.8 20.9 13.5 02.5 
 [17.6-25.2] [18.2-42.2] [18.6-35.0] [14.6-27.1] [07.1-19.8] [-01.0-06.0] 

Attitudes about Smoking in the Workplace 

Should be banned 74.0 75.3 63.8 79.1 72.6 81.2 
 [70.2-77.7] [64.5-86.0] [54.7-72.9] [74.2-84.1] [64.5-80.7] [66.1-96.2] 

Support for Smoking Bans in Public Places 

Restaurants 48.0 36.7 43.8 51.7 46.9 57.4 
 [44.8-51.3] [28.0-45.4] [36.7-50.9] [45.8-57.7] [39.8-54.0] [49.7-65.0] 

Shopping malls 57.8 64.6 56.2 60.0 51.1 58.8 
 [54.6-61.0] [55.6-73.7] [49.0-63.4] [54.2-65.8] [44.0-58.2] [51.2-66.4] 

Bars and lounges 20.1 09.5 11.5 22.8 20.7 33.7 
 [17.4-22.7] [04.7-14.4] [07.0-16.1] [17.7-28.0] [15.0-26.4] [25.9-41.6] 
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Table B-3.  Awareness of Tobacco Advertising and Antitobacco Public Education Efforts  
[95 Percent Confidence Intervals] 

 Overall 18-24 25-34 35-49 50-64 65+ 

Awareness of Tobacco Advertising and Promotions 

In retail outlets 81.5 91.9 91.3 86.4 76.0 57.2 
 [78.9-84.1] [86.8-97.0] [87.0-95.6] [82.7-90.2] [69.5-82.5] [49.0-65.4] 

In magazines 43.4 57.0 47.2 39.2 42.0 38.9 
 [40.2-46.7] [47.7-66.3] [40.0-54.5] [33.4-44.9] [34.8-49.2] [31.1-46.7] 

Direct mail 10.8 14.2 09.0 13.1 08.2 08.7 
 [08.8-12.8] [07.3-21.2] [05.4-12.6] [09.0-17.2] [04.5-12.0] [04.8-12.7] 

Beliefs That Tobacco Ads/Sponsor Should Not Be Allowed 

Coupons in packs 68.0 54.7 62.8 68.5 74.8 77.8 
 [65.0-71.0] [45.3-64.0] [55.7-69.9] [63.2-73.8] [68.7-80.9] [71.5-84.0] 

Event sponsorship 33.7 23.9 25.3 32.0 38.7 50.3 
 [30.6-36.9] [16.3-31.4] [18.8-31.7] [26.3-37.8] [31.7-45.8] [42.3-58.2] 

Enforcement against Cigarette Sales to Minors 

Should have license 83.3 82.4 90.1 85.2 80.7 77.3 
 [80.9-85.7] [75.3-89.4] [86.0-94.2] [80.8-89.6] [75.3-86.2] [71.5-83.1] 

Awareness of Antitobacco Public Education Efforts 

Restaurant bans 45.3 42.2 39.3 43.7 52.4 49.0 
 [42.1-48.5] [32.8-51.6] [32.2-46.4] [38.0-49.5] [45.3-59.5] [41.1-56.8] 

Workplace bans 45.5 32.1 40.8 45.9 57.3 46.1 
 [42.3-48.7] [23.7-40.4] [33.7-47.8] [40.1-51.7] [50.4-64.3] [38.3-53.8] 

Antitobacco groups 18.3 19.2 22.5 16.0 21.4 13.5 
 [15.7-20.8] [11.8-26.6] [16.3-28.7] [11.9-20.0] [15.7-27.2] [06.8-20.1] 

Antitobacco info 12.4 23.8 15.8 11.0 07.0 08.4 
 [10.2-14.5] [16.0-31.5] [10.3-21.3] [07.5-14.5] [03.5-10.4] [03.5-13.2] 

Awareness of the Indiana Antitobacco Media Campaign 

On the television 49.1 49.0 45.0 52.8 48.4 47.2 
 [45.8-52.4] [39.6-58.4] [37.8-52.3] [46.8-58.8] [41.2-55.6] [38.9-55.4] 

In the newspaper 34.8 33.8 29.6 36.2 36.0 38.3 
 [31.6-37.9] [24.9-42.8] [22.9-36.3] [30.2-42.2] [29.0-42.9] [30.5-46.2] 

Awareness of News Stories about Tobacco-Related Issues 

Any campaign 44.9 58.4 54.7 41.2 44.6 31.2 
 [41.7-48.2] [49.3-67.5] [47.5-61.9] [35.3-47.0] [37.5-51.7] [23.2-39.1] 

Indiana campaign  14.4 20.1 23.1 12.8 14.6 02.7 
 [12.2-16.5] [12.7-27.5] [17.2-29.0] [09.3-16.4] [09.7-19.5] [00.4-04.9] 
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Table C-1.  Cigarette Use and Smoking Cessation [95 Percent Confidence Intervals] 

 Overall White Black Hispanic 

Smoking Status 

Current 27.7 28.2 28.5 21.2 
 [24.9-30.6] [25.0-31.4] [21.2-35.7] [12.4-30.0] 

Former 25.6 25.9 21.3 16.9 
 [22.6-28.6] [22.6-29.2] [12.6-30.0] [07.2-26.6] 

Awareness of Health Benefits of Quitting (Current Smokers) 

Little benefit (disagree) 75.1 76.5 62.0 61.1 
 [69.9-80.2] [70.8-82.2] [48.3-75.8] [41.9-80.3] 

Intentions to Quit (Current Smokers) 

Ever?  86.3 85.0 97.8 95.8 
 [81.8-90.9] [79.9-90.1] [95.8-99.8] [90.0-101.5] 

Next 6 months?  61.9 59.9 90.4 67.9 
 [56.0-67.8] [53.3-66.5] [84.4-96.5] [49.5-86.2] 

Next 30 days?  24.6 23.2 43.2 31.5 
 [19.2-30.0] [17.2-29.1] [28.6-57.8] [09.8-53.1] 

Confidence in Quitting (Current Smokers) 

Quit likelihood (very) 39.3 38.7 53.3 38.8 
 [33.2-45.4] [31.9-45.5] [39.1-67.6] [19.5-58.1] 

Quit Attempts (Adults who smoked during the past year) 

Past year attempt 55.4 53.8 64.6 72.6 
 [49.9-61.0] [47.6-60.0] [51.6-77.7] [56.3-88.8] 

Past year successful quit 10.3 10.2 07.6 09.3 
 [06.6-14.0] [06.1-14.3] [-00.7-15.8] [-03.0-21.6] 

Awareness of Cessation Services (Current Smokers) 

Aware of cessation services 60.0 61.6 43.1 51.9 
 [54.3-65.7] [55.3-67.9] [28.7-57.6] [30.9-72.9] 

Use of Cessation Resources (Current Smokers, tried to quit) 

Medications 20.2 21.3 20.9 01.7 
 [14.7-25.7] [15.2-27.4] [05.1-36.8] [-01.7-05.1] 

Classes/counseling 04.1 03.1 10.9 07.5 
 [01.4-06.8] [00.2-06.0] [01.0-20.7] [-03.7-18.6] 

Health Coverage for Cessation Resources (Current Smokers) 

Has health coverage 80.9 80.8 85.7 84.7 
 [76.6-85.1] [76.0-85.5] [76.8-94.7] [72.5-96.8] 

Covers cessation 14.5 13.0 30.0 23.9 
 [10.7-18.3] [09.0-17.0] [16.2-43.8] [02.8-45.0] 

Doesn’t cover cessation 25.4 25.1 25.0 37.0 
 [20.2-30.6] [19.4-30.8] [11.9-38.1] [17.9-56.1] 

Don’t know 40.7 42.4 30.2 23.8 
 [34.7-46.7] [35.8-49.1] [18.0-42.4] [07.8-39.7] 
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Table C-2.  Protection from Secondhand Smoke [95 Percent Confidence Intervals] 

 Overall White Black Hispanic 

Awareness of the Dangers of Secondhand Smoke 

Harmful? (very harmful) 53.3 51.6 65.0 62.2 
 [50.1-56.6] [48.0-55.3] [57.3-72.7] [48.4-75.9] 

Would you say breathing secondhand smoke causes…? 

Child respiratory problems 91.0 91.1 94.6 89.5 
 [89.1-92.9] [89.0-93.2] [91.1-98.0] [76.3-102.6] 

Lung cancer 72.5 71.9 74.3 84.2 
 [69.5-75.4] [68.5-75.2] [67.2-81.4] [75.1-93.2] 

Heart disease 64.0 63.6 64.3 72.3 
 [60.8-67.1] [60.1-67.2] [56.3-72.2] [58.3-86.3] 

SIDS 34.3 33.0 39.8 50.2 
 [31.2-37.4] [29.6-36.5] [31.5-48.1] [36.2-64.3] 

Colon cancer 28.2 26.7 34.5 47.2 
 [25.3-31.1] [23.6-29.9] [25.8-43.1] [33.2-61.2] 

Households with at least one current smoker 

At least one smoker 39.4 39.2 41.3 45.0 
 [36.2-42.6] [35.6-42.8] [32.7-50.0] [30.7-59.4] 

No children 35.9 34.9 46.7 46.8 
 [31.8-39.9] [30.5-39.3] [35.5-58.0] [24.8-68.7] 

Children 44.2 45.3 36.0 43.5 
 [39.0-49.3] [39.5-51.2] [23.4-48.7] [24.9-62.1] 

Exposure to secondhand smoke (Nonsmokers) 

Home 16.2 15.4 18.0 30.2 
 [13.0-19.4] [11.9-18.8] [08.1-27.9] [11.3-49.2] 

Car 20.2 18.7 29.8 40.3 
 [17.0-23.4] [15.2-22.1] [19.6-40.0] [21.8-58.7] 

Rules about smoking in the home 

Smoking prohibited 60.1 60.5 53.9 66.6 
 [57.0-63.3] [57.0-64.0] [45.2-62.6] [51.9-81.2] 

No children 59.8 61.0 42.1 60.2 
 [55.7-63.9] [56.5-65.4] [31.4-52.8] [37.8-82.7] 

Children 60.5 59.8 65.5 72.2 
 [55.5-65.5] [54.1-65.5] [52.9-78.0] [53.4-90.9] 

Workplace Smoking Policies 

Work indoors 53.2 53.2 54.3 46.8 
 [49.9-56.4] [49.6-56.8] [45.7-62.9] [33.0-60.6] 

Banned in work areas 70.7 70.7 73.8 60.9 
 [66.6-74.8] [66.1-75.2] [64.3-83.3] [43.5-78.2] 

Banned in common areas 69.1 70.3 65.7 53.5 
 [64.9-73.3] [65.6-74.9] [53.2-78.2] [35.9-71.1] 

(continued) 
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Table C-2.  Protection from Secondhand Smoke [95 Percent Confidence Intervals] (continued) 

 Overall White Black Hispanic 

Exposure to secondhand smoke in the workplace 

Past week work exposure 21.4 22.1 20.5 15.3 
 [17.6-25.2] [17.7-26.4] [11.0-30.1] [06.3-24.2] 

Attitudes about smoking in the workplace 

Should be banned 74.0 73.8 85.1 65.7 
 [70.2-77.7] [69.6-78.0] [78.5-91.7] [49.2-82.3] 

Support for smoking bans in public places 

Restaurants 48.0 47.4 50.4 53.6 
 [44.8-51.3] [43.7-51.0] [41.6-59.1] [39.6-67.6] 

Indoor shopping malls 57.8 57.5 62.5 56.4 
 [54.6-61.0] [53.9-61.0] [54.6-70.4] [42.5-70.4] 

Bars and cocktail lounges 20.1 19.1 25.1 28.5 
 [17.4-22.7] [16.2-22.0] [16.9-33.3] [16.0-40.9] 

 



Results from the 2002 Indiana Adult Tobacco Survey 

C-4 

Table C-3.  Awareness of Tobacco Advertising and Antitobacco Public Education Efforts  
[95 Percent Confidence Intervals] 

 Overall White Black Hispanic 

Awareness of Tobacco Advertising and Promotions 

In retail outlets 81.5 80.9 84.2 92.1 
 [78.9-84.1] [78.0-83.8] [79.3-89.1] [87.5-96.8] 

In magazines 43.4 42.4 48.2 50.2 
 [40.2-46.7] [38.8-46.0] [39.3-57.0] [35.9-64.4] 

Direct mail 10.8 09.9 18.4 12.8 
 [08.8-12.8] [07.7-12.0] [11.2-25.6] [04.4-21.3] 

Beliefs that Tobacco Ads/Sponsorships Should Not Be Allowed 

Coupons in cigarette packs 68.0 65.9 86.8 76.4 
 [65.0-71.0] [62.5-69.3] [81.1-92.5] [66.2-86.6] 

Sponsorship of events 33.7 32.7 39.4 42.0 
 [30.6-36.9] [29.2-36.2] [30.6-48.1] [28.0-55.9] 

Enforcement against Cigarette Sales to Minors 

Should require license 83.3 83.5 85.0 85.3 
 [80.9-85.7] [80.9-86.2] [79.0-90.9] [76.7-93.9] 

Awareness of Antitobacco Public Education Efforts 

Restaurant bans 45.3 45.8 46.6 34.7 
 [42.1-48.5] [42.3-49.4] [37.9-55.2] [22.5-46.8] 

Workplace bans 45.5 44.3 61.8 40.2 
 [42.3-48.7] [40.8-47.8] [53.8-69.8] [27.0-53.5] 

Antitobacco groups 18.3 19.1 14.6 13.8 
 [15.7-20.8] [16.2-21.9] [08.9-20.3] [01.5-26.1] 

Antitobacco info 12.4 11.4 16.0 21.3 
 [10.2-14.5] [09.1-13.7] [09.9-22.2] [08.5-34.2] 

Awareness of News Stories about Tobacco-Related Issues 

On television 49.1 49.1 53.6 47.7 
 [45.8-52.4] [45.4-52.8] [44.7-62.6] [33.4-62.0] 

In the newspaper 34.8 34.4 40.8 40.0 
 [31.6-37.9] [30.9-37.9] [32.0-49.7] [25.7-54.4] 

Awareness of the Indiana Antitobacco Media Campaign 

Any antitobacco campaign 44.9 45.7 40.1 43.1 
 [41.7-48.2] [42.1-49.4] [31.4-48.7] [28.9-57.3] 

Indiana campaign 14.4 15.1 10.7 07.6 
 [12.2-16.5] [12.6-17.5] [05.3-16.1] [01.6-13.5] 
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Table D-1.  Cigarette Use and Smoking Cessation [95 Percent Confidence Intervals] 

 Overall Northwest N. Central Northeast C. West 
Smoking Status 
     Current 27.7 33.0 23.8 21.3 32.0 
 [24.9-30.6] [22.7-43.4] [16.0-31.6] [14.5-28.2] [23.6-40.5] 

     Former 25.6 24.4 30.5 22.7 16.8 
 [22.6-28.6] [14.6-34.2] [19.9-41.1] [15.0-30.4] [10.2-23.3] 

Awareness of Health Benefits of Quitting (Current Smokers) 
     Little benefit (disagree) 75.1 76.9 71.3 72.9 76.4 
 [69.9-80.2] [63.2-90.5] [55.5-87.1] [56.2-89.6] [63.2-89.6] 

Intentions to Quit (Current Smokers) 
     Ever?  86.3 94.1 84.5 81.6 87.8 
 [81.8-90.9] [86.6-101.7] [73.0-96.1] [68.9-94.3] [77.2-98.3] 

     Next 6 months?  61.9 70.7 56.0 54.6 58.6 
 [56.0-67.8] [55.1-86.4] [37.9-74.1] [36.7-72.4] [42.7-74.5] 

     Next 30 days?  24.6 38.9 27.1 18.0 27.7 
 [19.2-30.0] [18.2-59.7] [10.2-43.9] [04.2-31.9] [12.7-42.8] 

Confidence in Quitting (Current Smokers) 
     Quit likelihood (very)  39.3 36.5 48.0 29.4 28.1 
 [33.2-45.4] [15.8-57.3] [29.8-66.3] [12.6-46.1] [13.7-42.4] 

Quit Attempts (Adults who smoked during the past year) 
     Past year attempt 55.4 63.9 48.5 42.7 68.6 
 [49.9-61.0] [46.3-81.5] [31.0-66.1] [26.2-59.2] [54.5-82.6] 

     Past year successful 10.3 07.4 00.0 11.3 00.8 
 [06.6-14.0] [-04.3-19.1] [00.0-00.1] [-00.3-22.9] [-00.8-02.5] 

Awareness of Cessation Services (Current Smokers) 
     Aware of services 60.0 49.1 54.1 57.8 71.2 
 [54.3-65.7] [28.9-69.2] [36.0-72.1] [40.4-75.2] [56.9-85.5] 

Use of Cessation Resources (Current Smokers, tried to quit) 
     Medications 20.2 06.0 13.7 28.8 30.9 
 [14.7-25.7] [-02.1-14.1] [-00.3-27.7] [02.7-55.0] [12.1-49.7] 

     Classes/counseling 04.1 02.9 02.7 00.0 11.6 
 [01.4-06.8] [-00.4-06.2] [-02.9-08.3] [00.0-00.0] [-02.6-25.8] 

Health Coverage for Cessation Resources (Current Smokers) 
     Has health coverage 80.9 86.9 82.4 76.2 77.2 
 [76.6-85.1] [76.2-97.5] [67.5-97.3] [61.3-91.0] [63.1-91.4] 

     Covers cessation 14.5 12.1 10.2 09.9 16.3 
 [10.7-18.3] [02.2-22.1] [00.9-19.4] [00.0-19.9] [06.1-26.6] 

     Doesn’t cover cessation 25.4 23.4 28.5 25.7 34.6 
 [20.2-30.6] [08.4-38.5] [13.8-43.3] [09.3-42.1] [18.9-50.4] 

     Don’t know 40.7 51.3 43.7 40.1 24.7 
 [34.7-46.7] [32.4-70.2] [25.7-61.7] [22.8-57.4] [11.6-37.7] 



Results from the 2002 Indiana Adult Tobacco Survey 

D-2 

Table D-2.  Protection from Secondhand Smoke [95 Percent Confidence Intervals] 

 Overall Northwest N. Central Northeast C. West 
Awareness of the Dangers of Secondhand Smoke 
     Harmful? (very) 53.3 54.1 57.7 53.3 52.8 
 [50.1-56.6] [43.1-65.1] [47.8-67.6] [44.4-62.3] [43.7-61.9] 

Would you say breathing secondhand smoke causes…? 
     Child respiratory problems 91.0 93.2 92.5 91.8 91.5 
 [89.1-92.9] [87.8-98.5] [86.3-98.8] [86.6-97.0] [87.0-96.1] 

     Lung cancer 72.5 63.5 78.3 80.5 81.0 
 [69.5-75.4] [52.2-74.7] [70.4-86.2] [73.4-87.6] [74.3-87.6] 

     Heart disease 64.0 64.9 63.1 70.1 71.9 
 [60.8-67.1] [54.5-75.3] [53.5-72.8] [62.1-78.2] [64.0-79.8] 

     SIDS 34.3 36.4 38.7 30.9 38.1 
 [31.2-37.4] [26.1-46.7] [28.5-49.0] [22.7-39.1] [29.0-47.2] 

     Colon cancer 28.2 26.3 33.3 35.9 27.6 
 [25.3-31.1] [17.3-35.2] [23.8-42.8] [27.2-44.5] [19.7-35.5] 

Households with at least one current smoker 
     At least one smoker 39.4 44.1 39.4 31.7 42.0 
 [36.2-42.6] [33.2-55.1] [29.3-49.5] [23.3-40.2] [33.0-50.9] 

     No children 35.9 42.2 30.4 28.6 36.4 
 [31.8-39.9] [29.0-55.5] [18.4-42.5] [17.1-40.1] [25.1-47.8] 

     Children 44.2 46.6 50.4 36.2 50.9 
 [39.0-49.3] [28.4-64.8] [35.0-65.9] [23.6-48.7] [36.8-65.0] 

Exposure to secondhand smoke (Nonsmokers) 
     Home 16.2 16.6 20.5 13.2 14.6 
 [13.0-19.4] [06.8-26.5] [09.0-31.9] [05.0-21.5] [07.0-22.3] 

     Car 20.2 26.3 21.3 18.7 19.0 
 [17.0-23.4] [13.0-39.5] [11.6-31.0] [10.7-26.7] [10.5-27.4] 

Rules about smoking in the home 
     Smoking prohibited 60.1 63.9 60.3 68.3 59.2 
 [57.0-63.3] [53.8-74.0] [50.5-70.0] [60.2-76.5] [50.3-68.0] 

     No children 59.8 59.7 64.9 71.5 60.6 
 [55.7-63.9] [46.5-72.8] [52.7-77.1] [60.6-82.4] [49.2-72.0] 

     Children 60.5 69.1 54.6 63.9 56.9 
 [55.5-65.5] [53.9-84.3] [39.2-69.9] [51.6-76.3] [43.0-70.8] 

Workplace Smoking Policies 
     Work indoors 53.2 40.3 55.5 62.4 47.8 
 [49.9-56.4] [29.4-51.2] [45.4-65.6] [53.7-71.1] [38.8-56.8] 

     Banned in work areas 70.7 63.4 79.3 68.6 65.2 
 [66.6-74.8] [45.6-81.3] [69.9-88.7] [58.2-79.0] [53.7-76.8] 

     Banned in common areas 69.1 67.8 71.7 71.6 68.5 
 [64.9-73.3] [50.0-85.7] [60.5-82.9] [61.1-82.1] [56.5-80.5] 
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Table D-2.  Protection from Secondhand Smoke [95 Percent Confidence Intervals] (continued) 

 Overall Northwest N. Central Northeast C. West 
Exposure to Secondhand Smoke in the Workplace 
     Past week exposure 21.4 29.5 15.0 21.2 22.3 
 [17.6-25.2] [10.8-48.2] [06.8-23.2] [11.9-30.5] [12.6-32.0] 

Attitudes about Smoking in the Workplace 
     Should be banned 74.0 80.9 76.1 70.2 78.5 
 [70.2-77.7] [70.1-91.7] [64.3-87.9] [59.8-80.6] [68.7-88.3] 

Support for Smoking Bans in Public Places 
     Restaurants 48.0 46.4 54.1 47.1 49.8 
 [44.8-51.3] [35.5-57.3] [44.1-64.2] [38.1-56.1] [40.8-58.9] 

     Indoor shopping malls 57.8 57.7 62.3 60.6 57.2 
 [54.6-61.0] [46.8-68.5] [52.6-71.9] [51.8-69.3] [48.2-66.3] 

     Bars and lounges 20.1 24.4 22.2 14.7 23.5 
 [17.4-22.7] [14.9-33.9] [12.7-31.7] [08.6-20.7] [16.0-31.0] 
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Table D-3.  Awareness of Tobacco Advertising and Antitobacco Public Education Efforts  
[95 Percent Confidence Intervals] 

 Overall Northwest N. Central Northeast C. West 
Awareness of Tobacco Advertising and Promotions 
     In retail outlets 81.5 85.0 76.6 83.1 84.2 
 [78.9-84.1] [78.3-91.7] [66.9-86.3] [76.7-89.4] [78.1-90.3] 

     In magazines 43.4 45.6 42.2 34.7 51.8 
 [40.2-46.7] [34.6-56.5] [32.4-52.0] [26.2-43.2] [42.7-60.9] 

     Direct mail 10.8 15.3 09.7 12.6 06.8 
 [08.8-12.8] [07.1-23.4] [04.2-15.1] [06.3-18.9] [02.0-11.6] 

Beliefs that Tobacco Ads/Sponsorships Should Not be Allowed 
     Coupons in cigarette packs 68.0 76.1 74.6 62.4 62.8 
 [65.0-71.0] [67.3-84.8] [66.3-82.9] [53.5-71.3] [53.7-71.9] 

     Sponsorship of events 33.7 37.0 41.3 32.4 26.8 
 [30.6-36.9] [26.3-47.8] [30.8-51.8] [24.2-40.7] [18.9-34.7] 

Enforcement against Cigarette Sales to Minors 
     Should require licenses 83.3 85.0 84.9 77.3 82.5 
 [80.9-85.7] [76.6-93.4] [78.4-91.5] [69.4-85.3] [75.6-89.4] 

Awareness of Antitobacco Public Education Efforts 
     Restaurant bans 45.3 31.1 43.7 62.3 33.8 
 [42.1-48.5] [21.6-40.7] [33.7-53.7] [53.6-71.0] [25.1-42.5] 

     Workplace bans 45.5 34.0 40.7 55.2 45.7 
 [42.3-48.7] [24.3-43.8] [31.0-50.4] [46.2-64.1] [36.8-54.6] 

     Antitobacco groups 18.3 09.9 17.2 19.6 14.9 
 [15.7-20.8] [03.7-16.2] [08.3-26.1] [12.9-26.4] [09.1-20.7] 

     Antitobacco info 12.4 13.9 13.3 07.1 18.5 
 [10.2-14.5] [06.4-21.4] [07.0-19.6] [03.3-11.0] [10.0-26.9] 

Awareness of News Stories about Tobacco-Related Issues 
     On the television 49.1 49.6 48.2 45.9 55.4 
 [45.8-52.4] [38.3-60.9] [37.9-58.5] [36.8-55.1] [46.2-64.5] 

     In the newspaper 34.8 41.7 30.1 35.5 41.0 
 [31.6-37.9] [30.6-52.8] [20.4-39.8] [26.7-44.2] [31.7-50.3] 

Awareness of the Indiana Antitobacco Media Campaign 
     Any campaign 44.9 41.4 46.5 44.1 54.0 
 [41.7-48.2] [30.4-52.5] [36.1-56.9] [35.0-53.1] [45.0-63.0] 

     Indiana campaign 14.4 02.7 14.5 20.5 22.3 
 [12.2-16.5] [00.7-04.6] [08.4-20.6] [12.8-28.2] [14.1-30.6] 
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Table E-1.  Cigarette Use and Smoking Cessation [95 Percent Confidence Intervals] 

 Overall C. Indy Central East Southwest Southeast 
Smoking Status 
     Current 27.7 26.6 30.4 25.6 33.0 
 [24.9-30.6] [20.9-32.4] [23.0-37.7] [18.9-32.3] [23.6-42.4] 

     Former 25.6 27.2 27.0 26.6 24.1 
 [22.6-28.6] [21.0-33.3] [19.0-35.1] [19.4-33.9] [16.3-31.8] 

Awareness of Health Benefits of Quitting (Current Smokers) 
     Little benefit (disagree) 75.1 76.2 86.6 82.7 58.2 
 [69.9-80.2] [65.7-86.6] [75.7-97.4] [71.6-93.7] [39.2-77.2] 

Intentions to Quit (Current Smokers) 
     Ever?  86.3 88.8 86.5 87.8 71.9 
 [81.8-90.9] [78.6-99.0] [77.3-95.6] [79.1-96.6] [51.3-92.6] 

     Next 6 months?  61.9 66.7 63.8 65.5 46.0 
 [56.0-67.8] [53.9-79.5] [50.2-77.4] [51.9-79.0] [27.8-64.1] 

     Next 30 days?  24.6 22.6 19.3 12.5 24.3 
 [19.2-30.0] [13.3-31.9] [09.3-29.3] [04.1-20.9] [10.1-38.5] 

Confidence in Quitting (Current Smokers) 
     Quit likelihood (very)  39.3 44.0 38.3 36.1 43.5 
 [33.2-45.4] [31.3-56.6] [23.7-53.0] [22.3-49.9] [24.2-62.7] 

Quit Attempts (Adults who smoked during the past year) 
     Past year attempt 55.4 51.4 45.6 64.8 57.8 
 [49.9-61.0] [40.1-62.7] [32.3-58.9] [51.7-77.8] [41.5-74.2] 

     Past year successful 10.3 17.1 05.3 17.2 07.1 
 [06.6-14.0] [08.3-26.0] [-00.6-11.2] [04.7-29.6] [00.6-13.5] 

Awareness of Cessation Services (Current Smokers) 
     Aware of services 60.0 64.7 48.8 57.2 71.9 
 [54.3-65.7] [53.3-76.2] [34.6-63.0] [42.4-71.9] [57.8-86.0] 

Use of Cessation Resources (Current Smokers, tried to quit) 
     Medications 20.2 20.7 23.7 33.1 16.9 
 [14.7-25.7] [09.6-31.9] [05.5-41.8] [15.0-51.1] [01.7-32.1] 

     Classes/counseling 04.1 08.2 00.0 00.0 00.0 
 [01.4-06.8] [00.2-16.2] [00.0-00.0] [00.0-00.0] [00.0-00.0] 

Health Coverage for Cessation Resources (Current Smokers) 
     Has health coverage 80.9 89.3 68.6 72.7 73.1 
 [76.6-85.1] [82.5-96.1] [55.1-82.1] [59.5-85.9] [58.5-87.7] 

     Covers cessation 14.5 18.7 11.9 19.4 10.2 
 [10.7-18.3] [09.5-28.0] [03.5-20.4] [08.0-30.9] [01.5-18.9] 

     Doesn’t cover cessation 25.4 22.6 20.6 15.4 37.5 
 [20.2-30.6] [12.5-32.7] [10.4-30.8] [05.5-25.3] [17.9-57.1] 

     Don’t know 40.7 47.9 35.4 37.9 25.1 
 [34.7-46.7] [35.3-60.4] [21.6-49.2] [23.9-51.9] [12.2-38.0] 
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Table E-2.  Protection from Secondhand Smoke [95 Percent Confidence Intervals] 

 Overall C. Indy Central East Southwest Southeast 
Awareness of the Dangers of Secondhand Smoke 
     Harmful? (very) 53.3 50.7 57.1 54.2 50.7 
 [50.1-56.6] [44.0-57.4] [48.9-65.3] [46.1-62.4] [41.1-60.3] 

Would you say breathing secondhand smoke causes…? 
     Child respiratory problems 91.0 89.4 92.9 92.1 86.6 
 [89.1-92.9] [85.3-93.5] [89.4-96.5] [88.5-95.7] [78.2-94.9] 

     Lung cancer 72.5 71.7 70.5 71.9 65.2 
 [69.5-75.4] [65.5-77.8] [62.8-78.3] [64.9-79.0] [55.5-74.9] 

     Heart disease 64.0 60.8 62.7 67.8 55.7 
 [60.8-67.1] [54.2-67.5] [54.6-70.8] [60.4-75.3] [46.0-65.5] 

     SIDS 34.3 33.0 29.8 34.1 33.0 
 [31.2-37.4] [26.7-39.3] [22.4-37.2] [26.6-41.6] [23.8-42.1] 

     Colon cancer 28.2 26.3 26.9 26.8 24.9 
 [25.3-31.1] [20.5-32.2] [19.5-34.3] [19.0-34.6] [16.8-33.0] 

Households with at least one current smoker 
     At least one smoker 39.4 36.4 43.1 38.2 46.6 
 [36.2-42.6] [29.9-42.9] [34.7-51.5] [30.1-46.3] [36.9-56.3] 

     No children 35.9 34.5 37.2 39.1 40.9 
 [31.8-39.9] [26.3-42.7] [26.9-47.6] [28.3-50.0] [27.5-54.3] 

     Children 44.2 39.0 51.0 37.2 53.9 
 [39.0-49.3] [28.6-49.4] [37.3-64.7] [25.0-49.3] [40.1-67.7] 

Exposure to secondhand smoke (Nonsmokers) 
     Home 16.2 13.4 19.1 16.9 20.2 
 [13.0-19.4] [07.3-19.4] [09.2-29.1] [08.1-25.7] [09.8-30.7] 

     Car 20.2 13.7 23.0 21.3 31.0 
 [17.0-23.4] [08.6-18.9] [13.1-33.0] [12.5-30.0] [20.1-42.0] 

Rules about smoking in the home 
     Smoking prohibited 60.1 58.1 56.6 59.8 56.1 
 [57.0-63.3] [51.5-64.8] [48.3-64.9] [51.6-68.0] [46.5-65.7] 

     No children 59.8 57.2 55.4 57.2 54.4 
 [55.7-63.9] [48.7-65.7] [44.9-65.8] [46.4-68.1] [41.1-67.6] 

     Children 60.5 59.4 58.3 63.0 58.3 
 [55.5-65.5] [48.8-70.0] [44.7-71.8] [50.5-75.5] [44.7-72.0] 

Workplace Smoking Policies 
     Work indoors 53.2 60.3 44.0 48.4 54.1 
 [49.9-56.4] [53.8-66.8] [35.8-52.1] [40.2-56.5] [44.5-63.7] 

     Banned in work areas 70.7 71.8 73.9 71.1 66.7 
 [66.6-74.8] [63.6-80.0] [64.2-83.6] [60.9-81.3] [54.9-78.5] 

     Banned in common areas 69.1 68.1 69.3 72.5 63.2 
 [64.9-73.3] [59.6-76.6] [58.9-79.8] [62.6-82.4] [50.9-75.4] 
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Table E-2.  Protection from Secondhand Smoke [95 Percent Confidence Intervals] (continued) 

 Overall C. Indy Central East Southwest Southeast 
Exposure to Secondhand Smoke in the Workplace 
     Past week exposure 21.4 21.6 17.6 18.1 26.8 
 [17.6-25.2] [13.9-29.4] [09.1-26.1] [09.9-26.4] [15.8-37.8] 

Attitudes about Smoking in the Workplace 
     Should be banned 74.0 75.0 70.0 79.9 56.4 
 [70.2-77.7] [67.4-82.7] [59.9-80.2] [71.1-88.7] [43.9-68.9] 

Support for Smoking Bans in Public Places 
     Restaurants 48.0 47.3 43.0 55.7 37.6 
 [44.8-51.3] [40.7-54.0] [34.8-51.2] [47.5-63.9] [28.2-47.0] 

     Indoor shopping malls 57.8 58.5 52.1 59.0 50.3 
 [54.6-61.0] [51.9-65.1] [43.8-60.5] [50.9-67.1] [40.7-59.9] 

     Bars and lounges 20.1 19.2 16.4 21.4 17.8 
 [17.4-22.7] [14.0-24.4] [10.7-22.1] [14.7-28.2] [11.1-24.5] 
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Table E-3.  Awareness of Tobacco Advertising and Antitobacco Public Education Efforts 
[95 Percent Confidence Intervals] 

 Overall C. Indy Central East Southwest Southeast 
Awareness of Tobacco Advertising and Promotions 
     In retail outlets 81.5 81.1 80.0 82.9 80.0 
 [78.9-84.1] [75.7-86.4] [73.2-86.7] [77.1-88.7] [71.0-88.9] 

     In magazines 43.4 41.7 52.3 44.9 40.4 
 [40.2-46.7] [34.9-48.4] [43.9-60.8] [36.6-53.3] [30.6-50.2] 

     Direct mail 10.8 11.2 14.6 05.6 10.0 
 [08.8-12.8] [07.2-15.1] [08.3-21.0] [02.4-08.7] [03.8-16.2] 

Beliefs that Tobacco Ads/Sponsorships Should Not be Allowed 
     Coupons in cigarette packs 68.0 66.4 70.6 66.9 62.5 
 [65.0-71.0] [60.0-72.9] [62.7-78.5] [59.1-74.6] [53.4-71.7] 

     Sponsorship of events 33.7 32.7 35.1 33.9 28.3 
 [30.6-36.9] [26.4-39.0] [27.1-43.1] [26.2-41.6] [19.9-36.6] 

Enforcement against Cigarette Sales to Minors 
     Should require licenses 83.3 85.3 75.1 85.4 83.6 
 [80.9-85.7] [80.8-89.8] [67.5-82.7] [80.0-90.8] [76.2-90.9] 

Awareness of Antitobacco Public Education Efforts 
     Restaurant bans 45.3 48.7 57.8 47.8 35.8 
 [42.1-48.5] [42.0-55.4] [49.6-66.1] [39.6-56.1] [26.5-45.1] 

     Workplace bans 45.5 48.5 50.9 49.9 38.1 
 [42.3-48.7] [41.8-55.2] [42.6-59.2] [41.7-58.1] [28.4-47.8] 

     Antitobacco groups 18.3 21.2 18.0 27.1 12.5 
 [15.7-20.8] [15.6-26.8] [12.1-23.9] [20.1-34.2] [05.9-19.1] 

     Antitobacco info 12.4 12.5 14.4 10.0 10.1 
 [10.2-14.5] [08.0-17.0] [08.2-20.7] [05.3-14.6] [05.2-14.9] 

Awareness of News Stories about Tobacco-Related Issues 
     On the television 49.1 49.7 52.9 46.0 46.2 
 [45.8-52.4] [42.9-56.5] [44.4-61.4] [37.7-54.3] [36.4-55.9] 

     In the newspaper 34.8 32.3 34.1 37.2 29.9 
 [31.6-37.9] [25.8-38.8] [26.2-41.9] [29.0-45.3] [21.4-38.5] 

Awareness of the Indiana Antitobacco Media Campaign 
     Any campaign 44.9 44.2 37.3 56.3 34.6 
 [41.7-48.2] [37.5-50.8] [29.1-45.5] [48.1-64.5] [25.8-43.4] 

     Indiana campaign 14.4 17.4 14.6 15.9 05.2 
 [12.2-16.5] [12.3-22.5] [08.6-20.7] [10.5-21.4] [01.6-08.7] 

 
 




